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Marketing Support

The purpose of marketing is to help businesses grow efficiently and reach their highest potential for ROI by promoting brands, 
products and services. Marketing promotions usually focus on boosting content engagement, increasing sales of products and 

services and growing brand awareness. Marketing and promotions can be traditional, digital or both. Traditional marketing 
refers to print media, and digital marketing refers to online media. Here are some traditional and digital marketing avenues 

included in this presentation:

• Digital Marketing

• Brand Content Development

• Photography

• Public Relations & Communication

• Marketing Presentations

• Brochures / Marketing 

Collateral

• Merchandising

• Signage

• Events

Marketing Focus Areas

Why is marketing important?



Digital 
Marketing

Digital marketing provides businesses with the ability 
to reach a wider audience through various online 
channels. It allows businesses to target specific 
demographics and track the effectiveness of their 
campaigns in real-time, enabling them to make data-
driven decisions. Effective digital marketing can lead 
to increased brand awareness, customer 
engagement, and ultimately, increased sales and 
revenue. It is also the most cost-effective means of 
brand building both to the end user market and when 
try to reach international markets. When all your 
digital marketing platforms are performing, you can 
move spend between areas to reach maximum 
effectiveness of the strategy.



Digital Marketing - Google

Account structure and coverage

• We separate campaigns by region distributor branch and product family

• We run brand search to protect demand and non brand search to capture category intent

• We deploy campaigns for broad reach

• We layer audiences including remarketing, custom intent in market and first party lists

Creative and assets

• We build responsive search ads with strong headlines benefits proof and clear calls to action

• We attach sitelinks callouts structured snippets image assets price and promotion assets

• We add location assets and call assets aligned to business hours

• We produce video campaigns for testimonials launches and promotions using short punchy videos

SEARCH DISPLAY / IMAGE & YOUTUBE RICH TEXT ADS



Digital Marketing – Meta

Account structure and coverage

• We separate campaigns by funnel stage prospecting warm remarketing and existing customers

• We group ad sets by location catchment areas product family and language where relevant

• We pair one clear objective per campaign Sales Leads Traffic Engagement or Store traffic

• We mirror real distributor service areas with precise location targeting and exclude out of area regions

Creative and assets

• We lead with a strong visual hook in the first two seconds then show product in use and the installer or homeowner outcome

• We use short videos for Reels and Stories

• We highlight distributor value fast stock local support easy pickup financing and promo bundles

• We refresh creative every quarter and rotate new colours, textures, case studies, seasonal offers and common objections



Meta – Ad Examples



Digital Marketing – LinkedIn

Account structure and coverage

• We use Campaign Groups to organise by region distributor branch and funnel stage

• We geo target real service areas for each distributor and use language targeting to match local markets

Creative and assets

•  We turn scase studies and range guides into Document Ads with a clear call to action such as download now or request a sample

• We build carousels that compare colours textures and profiles, then end with a strong call to action

• We localise visuals and copy for each region and highlight local support stock and delivery

• We refresh creative every quarter, rotating testimonials, seasonal offers, answers to common objections and new project photography

• We standardise templates for Single Image, Carousel, Video and Document to speed production and maintain brand consistency



LinkedIn – Ad Examples



Social Media – YouTube Video

All the videos created are placed onto our 
YouTube channel, where we pay for our videos 
to be shown as adverts. So, the videos are both 
for our use on websites and for customers, but 
also have a further function in terms of “social 
media advertising” to create more brand 
awareness.



Floori – AR Visualiser

• Floori has harnessed the power of Augmented 
Reality and placed it in the hands of the 
consumer using our Tier Indoor Flooring product 
range.

• Floori allows consumer to photograph their 
personal floor space and overlay our Tier 
Flooring boards to virtually visualize ways in 
which our product can enhance interior designs.

• Outside of consumer use, Floori assists our 
Composite Experts in showcasing the full Tier 
Flooring offering to the the consumer, without 
having to hand over physical samples.

• Currently, Floori is available in South Africa, 
United Kingdom and Australia and we are geared 
to expand on the capability during 2023 and with 
future developments on our Tier Indoor Flooring 
range.



Brand Content 
Development

Brand content development is crucial for building and 
maintaining a strong brand identity. It helps businesses 
connect with their target audience and build trust and 
credibility. Effective brand content increases brand 
awareness, drives website traffic, and ultimately leads 
to increased sales and revenue. Without investing in 
brand content development, businesses risk getting 
lost in a sea of competitors. It is also proven that 
recognised brands can derive more margins than “me 
too” competitor brands. 



Video

CORPORATE, PRODUCT AND INSTALLATION VIDEOS

Eva-Last Company Profile

Chain Collated Clip InstallationApex Installation Infinity Installation VistaClad Installation

Eva-Last TV Commercial Eva-Last Lifespan BrandEva-Last Decking Brands: Apex / 
Infinity / Eva-tech

Eva-Last TIER Brand

Eva-Last VistaClad Brand



Photography provides businesses with fresh and 
unique visual content for their marketing 
materials, which makes them stand out in a 
crowded market. It can also be used to showcase 
new products,, which can attract new customers 
and retain existing ones. In addition, high-quality 
new photography can help businesses maintain a 
professional and modern image.

Photography



Photography – Product Lifestyle and Profiles

Profile PhotosProduct Lifestyle Photos
Profile photos are used in marketing collateral to show the board 

make-up as seen in the example below.

Profile photos are used in marketing collateral to show the different board 
types as well as the colour and texture, as seen in the examples below.

Grooved Board Starter Board



Flickr Brand Galleries



Public Relations
& Communications
PR (Public Relations) plays a vital role in a marketing strategy as it 
helps businesses build and maintain their reputation with their target 
audience. It can also help generate positive media coverage and 
increase brand awareness, which ultimately creates interest in your 
company and its products and new sales opportunities. An effective PR 
strategy can ultimately lead to increased credibility, customer loyalty, 
and ultimately, increased sales and revenue.



Magazine PR Articles -  Print & Digital



Advertisements – Print Media



Case Studies - Digital

Radisson Red

Steyn City Lagoon The Capital Hotel The Arches Gallery Zimbali Walkways Insika Lodge



Emailers – Direct marketing

FIRST PARTY DATA: TARGETED EMAIL CAMPAIGNS • As a means of re-engaging with existing 
professionals, business owners and databases 
collected over the years, we have embarked on 
strategic, customized email marketing 
campaigns.

• All of our communications comply with the laws 
set out within each of the territories in which we 
distribute our email campaigns.

• We frequently share product updates with the 
specifying markets.

• At least once a month, we communicate product 
news or developments with existing and 
prospective dealers across the world.

• We identify to engage with our contractor 
network on our diverse range of technical, 
installation and product information.

• Email marketing is an extremely effective 
method of direct marketing to very specific 
audiences, with tailored content.

• The results of our email marketing campaigns 
have been extremely successful, and we plan to 
continue to build these databases and 
communications during 2023.

ARCHITECTS

DEALERS [EXISTING & PROSPECTS]

CONTRACTORS



Marketing
Presentations
New product presentations provide an opportunity 
for businesses to showcase their latest offerings and 
generate excitement among their target audience. 
They can also help educate customers on the 
benefits and unique features of the new product. 
Effective new product presentations can also help 
businesses differentiate themselves from their 
competitors and establish themselves as innovative 
and forward-thinking. These are key sales tools in 
presentations to both existing and potential 
distributors and customers.



Product Presentations



Corporate & Proposal Presentations



Brochures
Marketing Collateral

Brochures and marketing collateral are important tools for sales to 
communicate their brand message and product offerings to potential  
and existing customers. They can help provide detailed information about 
a product or service, showcase its benefits and unique features, and 
ultimately persuade customers to make a purchase. Well-designed and 
informative brochures and marketing collateral can also help businesses 
establish credibility and build trust with their audience, leading to 
increased brand loyalty and sales. 



Product Catalogue & Brochures



Regional Brochures

AUSTRALIA NEW ZEALAND UNITED KINGDOM

AUS Brochure VIC Australia QLD Australia WA Australia SA Australia NSW Australia

ISRAELCOLUMBIA SLOVAKIAPOLANDGERMANYSPAIN NETHERLANDS



Technical Documents

Installation Guides

MSDS DocumentsCleaning and Care Guides TDS Guides



Product merchandising help businesses promote 
and showcase their products in a physical 
environment. By creating an eye-catching in-store 
presence, they help attract customers' attention, 
educate them on product features and benefits, and 
ultimately persuade them to make a purchase. They 
become our “silent sales person” in a store 
environment. Effective product merchandising 
materials can also help businesses differentiate 
themselves from their competitors.

Merchandising



Merchandising 

T-frame and A-frame Profile Displays TIER Boards Display Branded Peddler Boards

Promotional Pull-up Banners Sample Retention Boxes Countertop Point of Sale
Sample Displays

Decking Sample Carry Bag



Signage attracts customers to a 
business who sells our products. It 
can also help create a professional 
and cohesive brand image, building 
trust and credibility with customers. 
Well-designed signage can enhance 
the overall customer experience, but 
also gives us great brand awareness 
from passers-by.

Signage



Signage



Banners / Branding



Events or expos in the building industry provides 
businesses with opportunities to showcase their 
products and services to a large and relevant 
audience. It can help establish and strengthen 
relationships with existing and potential customers, 
industry experts, and suppliers. Attending events or 
expos can also provide businesses with valuable 
insights into industry trends and innovations, which 
can help them stay competitive and adapt to 
changing market conditions.

Events



Exhibitions



THANK YOU
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